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The New OPM Brand
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• O — The open lines in the “O” signify the opportunities and career pathways that 
federal jobseekers and employees can find at and through OPM. Open opportunity is a 
cornerstone of civil service and vital to making federal workplaces diverse, equitable, 
inclusive, and accessible.

• P — Embedded in the center of the “P” is a smaller “P”. This letter-within-a-letter 
symbolizes the people we serve, who fuel our purpose and are at the heart of all we do.

• M — The sturdy, robust “M” represents our firm mission to serve federal employees, 
champion federal talent, and be a model workplace.

Behind the Brand



4

Align the CFC with the OPM brand.

CFC provides 
“opportunity” 
for Feds and 

charities

“CFC, An OPM 
Initiative” in 

the footer

People at the 
heart of all we 

do

Adopt an 
OPM-

approved 
font

508 
compliant 
materials

Clear, 
collaborative, 

diverse, 
action-

oriented 
photos

Minimal 
illustration/ 

icon use
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GIVE HAPPY so…
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Marketing Plan

1. Increase participation and giving

2. Implement central, compelling messages

3. Create effective, user-friendly tools

4. Align with OPM brand
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Redesign GiveCFC.org.

1. User-friendly

2. Donor-focused

3. Three audiences

4. Less labor intensive

5. Still customizable by zone 
(where needed)
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Market to non-donors.
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Reach the right audience on social media.
Build it and they 

will come.

Compelling 
Content

Entertain

Go where the 
people are.

Tag dept/agency

Share dept/agency 
content

Ask dept/agency to 
share our content
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Build it…and they will come (or share).
1. Compelling content 
(cause week)

2. Include some humor (fun Fridays)

3. Tag departments and agencies
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Campaign 
Materials
Preview
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Posters 
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Donor Card & Pledge Form 
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Happy Card 

1. New for 2023!

2. Easy to print

3. Cost effective

4. Direct order/ship

5. Multi-use
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Thank You Card



facebook.com/CombinedFederalCampaign/

linkedin.com/company/combinedfederalcampaign

Via email: CFCMarketing@tribaltechllc.com

mailto:CFCMarketing@tribaltechllc.com


GIVE HAPPY today at GiveCFC.org
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